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Outbound Marketing I1s Harder
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The Good News...

Inbound Marketing:

Get Found using Google,
Social Media and Blogs

Top 5 Web Marketing
Book on Amazon

InboundBook.com

BRIAN HALLIGAN |
' L
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The Great News...

Estimated Relative Cost/Lead/Channel

PPC

SEO

Blogs/Social Media
Telemarketing
Email Marketing
Trade Shows

Direct Mail

0% 20% 40% 60% 80% 100%
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www.HubSpot.com/ROI
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ROI from Inbound Marketing with HubSpot Software

+ Average 6 times more leads in 6 months if you are an active BZBE HubSpot customer
« Businesses have a 61% lower cost per lead if they focus on inbound marketing
+ 03% of B2B companies report increased leads when actively using HubSpot software

State of Inbound
Marketing Report

The State of

Inbound Marketing

HiASE

wwn Ekige ine

Data from busingsses
about what types of
marketing programs
deliver the best ROI

H:"-" fudim o T'M

Marketing ROI Case Studies MIT Study on ROI

of HubSpot
HubSpot's inbound marketing software helps over 1,000

plLsinesses get the masimum ROT from their marketing
afforts,

e P iy st ] i e
Premug brpigrweieng Fullool Toftwesr

completed independent
resaarch into the ROL of
using HubSpot software.

p Doubles Conversions
X E An MIT MBA student

YVorio Pays for HubSpot 30 Times
Over with MNew Leads

Major finding: Active
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Why do you have
a business website?
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Which Is better?

Bograpty

Recent Accomplshmesits
Copryrighits & TosSemarks

Corporate, Computer and Intellectual Property Law

Gall 1, Mepritt offers a wids range of legal seraces including:

Garlting Started:

cofporate formabion (&.9., LLC); shafeholder agresments] fof-disclture
agresmanits; smploymant contracts; office and equipment lsases; web hosting
contrachs

Fxpanding ¥Your Business:
wpply. datribuion and marke ] CoNTractl: soffware keanteng, STrATacET parimensg
SutEoUFCINg; &~ Commarce sirategies: onlne Contracting: Cuslomar sgroemants

Protecting Your Assels:
copynght and trademark regrtration; trade secret strategien. warranties snd
dsclamens; raferais to guabified patent counsel

Spacial axpertise with Information Technology Projects

Matice: The inlormation contained in this website s for information
purpeses only. It should net be relled upon as legal advice.

Based in Westport, Connectscut. Admitted in Connechicul, New York smd 1mnos.
Cal: (203) 323-F44% o Fas: (203] F2F7-RITW

€ 2000 Gal 1, Barniii, Eag. & mghin resarsed

Hiwsag

Bitaczaplhey

Aot caplnbimesrs

| E -saail

Westpor, Connedtiowl
13-222-7449
03-227-9179
infoiherriltbw.com

Laeersfied 1oy o icad, vew Fowrk SiTd DETTORS

Corporare, Compurer and
IntellecTual Property Law

SERVICES INCLUDE:
Getting Started:

corporate formation (e.g.. LLC); shareholder agreemants;
non- discioture agresmaents; ampioyment contracts; office and equspmant
leasas; web hosting contracts

Expanding Your Business:
wipply, dstnbuton and marketng contracts) softw e BCeming

SIAlelet PAFTMENNG. SUTSOUNCENG . &-COommente Saledsss] ordre CONIraChng;
nes of credit and loan agreaments

Protecting Your Assets:

irade secret ini'.wi. warrantes and declaimens ':H:l'p’rly’l[
and rademark rE?S-L'JW\. referrals o l.'h.lﬂ-‘ﬁEd patent coufsEel
Spedal expertise with Information Technology Projects

infoberrit

__0?.'. A Pl Casims
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The Wrong Reasons for a Redesign

* “We have a new corporate look and
feel.”

* “I'm tired of the old website.”

* “It's been 12 months since the last
redesign.”

* “The design department wants to.”
 “The CEO wants to do it.”
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Website Redesign Half-Life

Happiness
= Your Company
W= Your Prospects
Time
Launch 6 Months 12 Months
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Billboard in the Desert?




The Right Reasons for a Redesign

» “Get found by more prospects.”

» “Convert more prospects into leads
and customers.”

» “Branding” might be a good reason...
If it will drive the goals above.

HubSppt
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Business websites
are for

lead generation.

99

-- (@mvolpe from @HubSpot
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Which Is better?

+ Contact Vocio

Products * Methodology 3 C 3 Strategic Providers F Company

Telecom expenses getting out of control?

Get expert help & start saving today.

A Single Point of Contact for All Your Telecom Needs

vocio helps companies effectively manage their communications services and carrier
relatienships by giving them control and visibility of telecom inventory and expenses. We
offer industry best practice cost reduction methods and telecom =ervice and management
optimization.

Services We Offer:

Inventory Validation Validate

Metworlk Optimization Inventory

Carrier & Contract Review

Implementation & Provis

On-Going Support On-Going Optimize
Support Inventory

vocio employs a proven five-step

methodology for managing telecom

SErVIcEs. Implement Contract
. R . R Solutions Review

Qur clients, which include small businesses

to Fortune 500 enterprises, have cut their

telecomn expenses up to 60% annually by

employing ocur methodology. We gauge

our success on our track record of savings

and client testimonials. Call us today at 888-200-8647 or 858-724-1100. You won't get
a hard =ell from Vocio; the benefits of getting control and visibility simply speak for
themselves.

1100

1.28.2006

focio launches new corporate web presence;
ic to provide free online white papers
ming soon)

1.25.2006
Vocio announces new managed network
aptimization servi

&€ Overbillings and
hidden charges
exceed 8% of total
telecom network
spundillg. ”»

Gartner, Inc.
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Which Is better?

VvOCio

Products Case Studies

Methodology

Telecom expenses gett
Get expert help &

A Single Point of Contact for All Your Telecom Needs

vocio helps companies effectively manage their communications services and

relationships by giving them control and visibility of telecom inventory and exp
offer industry best practice cost reduction methods and telecom =ervice and m
optimization.

Services We Offer:

Inventory Validation Validate

Metworlk Optimization ssEy

Carrier & Contract Review

Implementation & Provizioning

On-Going Support On-Going Optimize

Support Inventory
vocio employs a proven five-step
methodology for managing telecom
SErVIcEs. Implement Contract
Solutions Review

Qur clients, which include small businesses

to Fortune 500 enterprises, have cut their

telecomn expenses up to 60% annually by

employing ocur methodology. We gauge

our success on our track record of savings

and client testimonials. Call us today at 888-200-8647 or 858-724-1100. Y
a hard =ell frem Vocio; the benefits of getting control and visibility simply spea
themselves.

VvOCio

News

5-15-08 Vocio case study
featured in Aberdeen Report
SMEs Love To Spend Money
on Wireless Expenses

AberdeenGroup

3-27-08 Vocio President
quoted in Network World
Article:_How to Cut Mobile
Costs.

NE LD

3-15-08 Vocio among
companies listed in
landscape report: AOTMP's
2008 Wireless Maobility

Market Landscape.

AOTMP

1-16-08 Vocio Featured in
Small Business Computing
Article

Telecom Expense Management
Software for Mid-Market Enterprises

Leading Edge Software along with Telecom and
Wireless Experts to Help you Control Costs

= Eliminate all your paper
invoices and view invoices,
expenses and inventory,
including wireless, from one
application

= No need to manually key
data into spreadsheets to
generate reports. Detailed
Reports and Dashboards are
automatically generated for
each role within your enterprise

= Allocate costs and GL codes as invoices are received without
manual data entry. You can Self Manage the software or
Fully/Partially outsource tasks to Vocio

= Have an up-to-date inventory of lines, trunks, circuit ID's,
T

Instant Quote

Instant Quote Pricing Tool

Resource Center

3 Minute Video Demo
Software Screenshots
Download: Brochure

Telecom & Wireless BLOG

Client Success Story

"Managing Telecom charges
and information can always
be a challenge. Most
companies don't have the
benefit of accessing the
data from one location. The
staff at Vocio designed a
dashboard that tailored not
only to my needs, but
created logins and limited
access views for other co-

HubSppt



Which Is better?

VvOCio

Products Case Studies

Methodology

Telecom expenses gett
Get expert help &

A Single Point of Contact for All Your Telecom Needs

vocio helps companies effectively manage their communications services and
relationships by giving them control and visibility of telecom inventory and exp
offer industry best practice cost reduction methods and telecom =ervice and m

optimization.

Services We Offer:

Inventory Validation Validate

Metworlk Optimization ssEy

Carrier & Contract Review

Implementation & Provizioning

On-Going Support On-Going Optimize

Support Inventory
vocio employs a proven five-step
methodology for managing telecom
SErVIcEs. Implement Contract
Solutions Review

Qur clients, which include small businesses

to Fortune 500 enterprises, have cut their

telecomn expenses up to 60% annually by

employing ocur methodology. We gauge

our success on our track record of savings

and client testimonials. Call us today at 888-200-8647 or 858-724-1100. Y
a hard =ell frem Vocio; the benefits of getting control and visibility simply spea
themselves.

VvOCio

News

5-15-08 Vocio case study
featured in Aberdeen Report
SMEs Love To Spend Money
on Wireless Expenses

AberdeenGroup

3-27-08 Vocio President
quoted in Network World
Article:_How to Cut Mobile
Costs.

NE LD

3-15-08 Vocio among
companies listed in
landscape report: AOTMP's
2008 Wireless Maobility

Market Landscape.

AOTMP

1-16-08 Vocio Featured in
Small Business Computing
Article

Telecom Expense Management
Software for Mid-Market Enterprises

Leading Edge Software along with Telecom and
Wireless Experts to Help you Control Costs

= Eliminate all your paper
invoices and view invoices,
expenses and inventory,
including wireless, from one
application

= No need to manually key
data into spreadsheets to
generate reports. Detailed
Reports and Dashboards are
automatically generated for
each role within your enterprise

= Allocate costs and GL codes as invoices are received without
manual data entry. You can Self Manage the software or
Fully/Partially outsource tasks to Vocio

= Have an up-to-date inventory of lines, trunks, circuit ID's,
T

Instant Quote

Instant Quote Pricing Tool

Resource Center

3 Minute Video Demo
Software Screenshots
Download: Brochure

Telecom & Wireless BLOG

Client Success Story

"Managing Telecom charges
and information can always
be a challenge. Most
companies don't have the
benefit of accessing the
data from one location. The
staff at Vocio designed a
dashboard that tailored not
only to my needs, but
created logins and limited
access views for other co-

 Website traffic has doubled
* Lead flow has doubled

-- Noel Huelsenbeck, CEO, Vocio
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Which Is better?

VvOCio

Products Case Studies

Methodology

Telecom expenses gett
Get expert help &

A Single Point of CO

vocio helps companies effectiv
relationships by giving them cont
offer industry best practice cost rg
optimization.

unications services and
telecom inventory and exp
and telecom service and m

Services We Offer:

Inventory Vali
Metworlk Optir
Carrier & Contrs
Implementation &

On-Going Support Optimize
Inventory
vocio employs a proven five-step
methodology for managing telecom
SErVIcEs. Implement Contract
Solutions Review

Qur clients, which include small businesses

to Fortune 500 enterprises, have cut their

telecomn expenses up to 60% annually by

employing ocur methodology. We gauge

our success on our track record of savings

and client testimonials. Call us today at 888-200-8647 or 858-724-1100. Y
a hard =ell frem Vocio; the benefits of getting control and visibility simply spea
themselves.

VvOCio

News

5-15-08 Vocio case study
featured in Aberdeen Report
SMEs Love To Spend Money
on Wireless Expenses

AberdeenGroup

3-27-08 Vocio President
quoted in Network World
Article:_How to Cut Mobile
Costs.

NETWORKWORLD"

3-15-08 Vocio among
companies listed in
landscape report: AOTMP's
2008 Wireless Maobility

Market Landscape.

AOTMP

1-16-08 Vocio Featured in
Small Business Computing
Article

Telecom Expense Management
Software for Mid-Market Enterprises

Leading Edge Software along with Tz and

Wireless Experts to Help you Cont s

= Eliminate all your paper
invoices and view invoices, '
expenses and inventory,
including wi
applicatig

l=s5 from one

= No need to™
data into spread:
generate reports. Do
Reports and Dashboards
automatically generated for
each role within your enterprise

= Allocate costs and GL codes as invoices are received without
manual data entry. You can Self Manage the software or
Fully/Partially outsource tasks to Vocio

= Have an up-to-date inventory of lines, trunks, circuit ID's,
T

Instant Quote

Instant Quote Pricing Tool

Resource Center

3 Minute Video Demo
Software Screenshots
Download: Brochure

Telecom & Wireless BLOG

Client Success Story

"Managing Telecom charges
and information can always
be a challenge. Most
companies don't have the
benefit of accessing the
data from one location. The
staff at Vocio designed a
dashboard that tailored not
only to my needs, but
created logins and limited
access views for other co-

 Website traffic has doubled
* Lead flow has doubled

-- Noel Huelsenbeck, CEO, Vocio
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What do you want?

Beautiful & Empty Ugly & Crowded

HubSppt



The 3 Keys to a
Successful Website



€€

Websites should
attract prospects.

99

-- (@mvolpe from @HubSpot
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How do you attract prospects?

Use Inbound Marketing
to Get Found:
~* Create great content

* Optimize that content
for search (SEQO)

* Promote that content
using social media




Content Drives Visitors

» Search engines like
fresh content (SEO)

* People like fresh
content (social media)

[
)
o
o

* More content means
more tickets in lottery



What to Publish?

HubSpot's Inbound Internet Marketing Blog

* Blog
* Podcast

od tielp

[ Zaarch

flickr

. VI d e O S COrganire Contacts Groups Explora | : _ aarch
»e, slideshare ke guestl (LogeSignun) | A8 Langus
W
1y
s Eli

* Photos |
- Presentations:
* eBooks e

* News Releases i | =

HubSppt



66 |
Websites should

convetrt visitors to

99

-- (@mvolpe from @HubSpot

HubSppt

leads.




All Websites Need Landing Pages

Conversion is where we take
what we have spent time and
money to get (visitors) and
change it into something

valuable to marketing (leads).

A cost becomes a benefit.

Target Market

Website Visitors

Leads

Opportunities

Customers

HubSppt



Calls to Action

= Top 5 Inbound Marketing Stories of the Week: Worthless Mola Taps - Windows Internet Explarar

Fagtrspot, com

b Paverites F= Top & Inbound Marketing Shories of the Week: Warthl. ..

HubSppt

I.n'g HubSpot TV

Search Engine Optimization Kit

Learn more about how you can optimize your site to rank higher in

search engines so you get found by more qualified prospects.

1 ;.I;H-:-.'I:'I o '|-ill: 11 Ii 1, 1terned I\ - Jeati 19 I'!,-lu ] o ) .
Hub Pt 1bound Internet Marketing B & Download our search engine optimization kit,

B

-I|-|| = ITrnbound 1'-t.t."L1-|'-r'!: Stories of the Week: Worthless

Posted by Pamela Seiple on Fri, Sep 25, 2009 @ 06:12 AM

Tags

L] - ] E

It's a classic SED tactho: make sura yof meta tag

keywords ara ralavantly and approprigifhy descrbing
your contant. In theory, it makes sglss, but @ recent
revelation from Google meght maks u Facond guess

] up those subscribe via Email

Your emall:
ind markebng article

goes bo show that oif hard in the world of

SEQ... c =
| Subscriba
e O iaela Lags
Authar: Pa Liss of
Tha L |I_|_._-.r|_ L I; sh _|| ) -|I_II_|.: l’_.l_._: ll!:' !'.!:'.'-_ Pl Lnnr aldlal ] .l'.'.'»r_l_!.._._'._lr 1 _II|.-I - E e -
Do & i brternet g~ Riorw -
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Landing Pages

HubSpit

Markating Wabinars

Maricating Hubs

Presented by social media gury Chris Srogen L

I B:aT: ety e T
JUEE =R LY (AR R ELE LUy N

—— ) HubSEbt




Landing Page Uses

» Call to action on website homepage

* Links In all emalil newsletters / emails

* Use for all pay-per-click ads

* Next step after tradeshows or events

HubSppt



66 .
Websites should

produce

measurable ROL.
99

-- (@mvolpe from @HubSpot
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Measurement is Easy Online
T S




Metrics Drive Website Redesign

* A redesign without measurable
Improvements Is a waste of time.

* Know your current stats and goals
before starting the redesign.

HubSppt



3 Keys to a Successful Website

1. Get Found: Attract website visitors

2. Convert: Visitors to leads & sales

3. Analyze: Produce measurable ROI

HubSppt



Tips for a Successful
Website Redesign Process



Website Redesign Tip #1

€€

Audit your website,
then protect
your key assets.

99

-- (@mvolpe from @HubSpot
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Avolid Website Redesign Pitfalls

1. Take an inventory of your website
assets.

« Content, inbound links, keyword
rankings, conversion tools

2. Protect your assets during the
redesign.

HubSppt



Website Redesign Pitfalls

Removing valuable content
Losing value of inbound links
Losing keyword rankings
Changing good conversion tools

Destroy your assets and you’ll get a
drop in traffic and leads.

* You'll also have wasted time, effort

and money.

HubSppt



Website Assets = Content

* How many pages do you have?
 How many will be killed?
* Will pages move to a new URL?

 How many new pages will you
create?

* What is your most popular content?
* What Is your most powerful content?

HubSppt



Website Assets = Links

 How many inbound links do | have?
* What interior web pages have links?
* Where are my links coming from?
* What are my most powerful links?

HubSppt



Website Assets = Keyword Rank

* What keywords do | rank for today?

* What keywords do my competitors
rank for?

* What keywords should | want to rank
for?

 How has my keyword rank changed?

HubSppt



Website Assets = Conversion Tools

* What generates most of my leads?
* What are my best conversion tools?
 How can | increase conversions?

HubSppt



Use HubSpot to Find Your Assets

Page Grader Detail (VIEW ALL PAGES
www.iubspot. com/marketing-webinars
i
8 20 18 800
PAGE GRADE TOP 100 KEYWORD RANKS INTERMAL LINKS VISITS
6TH MOST POWERFUL PAGE 20 IN THE TOP 10 21 OUTBOUND LINKS 13TH MOST TRAFFICKED PAGE
Rankings
Keyword Relevance Monthly Difficulty  Actual hubspot
Searches Visits =  rank
@ | [fgo] [cl] @ @
[0 marketing webinar 27 57 23 7
[0 free marketing webinars =19 56 19 1
[0 marketing wehinars =19 53 19 9
[0 seo webinars =11 54 11 3
[0 free marketing webinar =10 55 10 1
[0 free seo webinars =5 GG g 2
[0 hubspot webinar =3 52 3 4
O online marketing webinars =3 55 3 1
20 Keywords found, displaying 1 to 10.[First/Prev] 1, 2 [Next/Last]

HubSppt



Use HubSpot to Find Your Assets

Page Grader Detail (VIEW ALL PAGES
www.iubspot. com/marketing-webinars
8 NN 1Q QN

T
[

Link Analysis

6TH

Links are the most important factor in getting your pages to rank well in the search engines. There are two types of links: internal links and
Ran inbound links . In the search engines eyes, a link to a page on your website is 3 vote for that page. Each link, whether internal or inbound,
will pass a variable amount of authority to that page.

Inbound Links

LINK ANCHOR, TEXT SEQ CREDIT LINK GRADE

| http:/fwww. virtualassistantforums.com/showthread.php?t=4081 here 4 31

n http://www.virtualassistantforums.com/showthread.php?t=3947 here 4 31

O http://www.virtualassistantforums.com/showthread.php?p=35867 here 4 31
http://www.mylifestartingup.com/2008/04/webinars-hubspot.htm... http://www.hubspot.com/marketing-webinars v 23

]

|:| http://www.facebook.com/wall.php?id=5039992393 http://www.hubspot.com/marketing-webinars 'J 0
http://www.naymz.com/ajax/feed.action?profile.id=376 Marketing Webinars L4 0

]

O Explore links to this page in Link Grader.

O online marketing webinars =3 55 3 1

20 Keywords found, displaying 1 to 10.[First/Prev] 1, 2 [Next/Last]

HubSppt



Use HubSpot to Find Your Assets

Pag e Grader Detai - . {VIEW ALL PAGES

www.iubspot. com/marketing-webinars

8 N 1Q QnNnn

ad Link Analysis
6TH
Links are the most important factor in getting your pages to rank well in the search engines. There are two types of links: internal links and
Ran inbound links . In the search engines eyes, a link to a page on your website is 3 vote for that page. Each link, whether internal or inbound,
will pasg=uariahla amaint of autharity tn that nana
Internal Links
Inbod
LInK “.To improve the performance of this page in search engine rankings, the anchor text of the links below should include the keywords
from the rankings section above.
D http:_."._.".
] http://| Lk ANCHOR TEXT SEC CREDIT LINK GRADE
http:// http://www.hubspot.com/company/internet-marketing-events Marketing Webinars 4 --
O /
http:// http://www.hubspot.com/internet-marketing- tips Webinars "4 --
O http://www.hubspot.com/internet-marketing- tips/business-blog... Webinars L4 --
http:_."._.".
O http://www.hubspot.com/internet-marketing- tips/detailed-keyw... Webinars o --
http:_."._.".
] http://www.hubspot.com/internet-marketing- tips/how-blogs-fal... Webinars L d --
n Explore | http://www.hubspot.com/internet-marketing- tips/improving-sea... Webinars L4 --
http://www.hubspot.com/internet-marketing- tips/lead-conversi... Webinars 4 --
[0 online
http://www.hubspot.com/internet-marketing- tips/link-building Webinars L d --
20 Keywords fo http://www.hubspot.com/internet-marketing- tips/marketing-lin... Webinars L4 --
http://www.hubspot.com/internet-marketing- tips/reverse-the-p... Webinars L4 --




Use HubSpot to Find Your Assets

& - i = | Pt Chin
F%  Referrer Visitors + Leads Conv. %
Direct Traffic 3,711 Q30 25.061%
[email0708) 2,858 785 27.467%
websitegrader.com 2,789 675 24.202%
[AdWords] 2,397 285 11.89%
o et iy e ] | GO0Gle [search] 2,246 a5 4.23%
m Promots Wb (e3) (k0 blog.hubspot.com 1,751 116 5.625%
= [AdWords-PR] F04 65 Q.233%
onstartups.com 451 23 G.1%

HubSppt



Protecting Your Assets

* If you change domains, use a 301 redirect for
each individual page. Not all pages globally.

* Have a permanent redirect (check at
http://www.WebsiteGrader.com)

* |dentify all URLs with assets (content, keyword
rank, links, conversions) and:

« Keep this content on the new website
« 301 Redirect old URL to the new URL for that page
« Maintain SEQO / content characteristics

HubSppt


http://www.websitegrader.com/�

Website Redesign Tip #2

oz Spend resources on
creating content,
more than beautiful

design. 9%
-- (@mvolpe from @HubSpot

HubSppt




Seth Godin on Website Redesign

“I'm going to go out on a limb and
beg you not to create an original
design. There are more than a
billion pages on the web. Surely
there's one that you can start
with?”

“Your car isn't unique, and your
house might not be either...”

http://sethgodin.typepad.com/seths blog/2007/10/how-to-create-a.html

HubSppt
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Create Great Content by Blogging

9,000
8,000
7,000
5,000
5,000
4,000
3,000
2,000
1,000

434% More Indexed Pages for
Companies That Blog

Don't Blog Blog

HubSpDt
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Blogging Attracts More Links

18,000
16,000
14,000
12,000
10,000
8,000
6,000
4,000
2,000

97% More Inbound Links for
Companies That Blog

Con't Blog
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Blogging Attracts More Visitors

55% More Website Visitors for
Companies That Blog

2,500

2,000

1,500

1,000

200

Don't Blog Blog

HubSpbt




Blogging Brings Social Media Success

Average N of Twitter Followers

400

350

L
o
o

250

200

150

100

L
o

=]

Blogging Increases Twitter Reach

Mo Blog




Website Redesign Tip #3

€€

Make it easy to run

conversion
experiments.

99

-- (@mvolpe from @HubSpot
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All Websites Need Landing Pages

- Limited navigation |

* Clear and simple

. Form above fold =+

HubSppt



Track Your Conversion Rate

Landing Pages ;

2285 1,000,000 277, "4 _er."(‘““ f
PAGE MAME COMYERSION RATE
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Conversion Experiments
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Faster Experiments = Better Results

Flickr: Jim Doran



Landing Page Editing

* How fast can you launch a new
landing page”?

 Can one person do it in 15 minutes?

* What is the cost of experimentation?

HubSppt



Website Redesign Tip #4

€€

measure results.

99

-- (@mvolpe from @HubSpot
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Make it easy to




Avold Paralysis by Analysis

* Don’t measure everything.
e Simple is better than complicated.
* Focus on 3-5 metrics.

HubSppt



Traffic

- - 12%

10%:
%%

6%

Conwversion ratio

4%

2%

0%

ep 2007 Dec 2007 Mar 2008 Jun 2008 Sep 2003 Dec 2008 Mar 2009 Jun Zogg9
Organic Search
Feferrals
B Faid Search
Direct Traffic
Email Marketing

Social Media

Cther Campaigns



~ep 2007 Dec 2007 Mar 2003 Jun 2o0% Sep 2002 Dec 2002 rMar 2009 Jun 2009

Organic Search
Referrals

B Faid Search
Direct Traffic
Email Marketing

Social Media

Cther Campaigns



|

Sen 2007 Mow 2007

Organic Search
Referrals

Paid Search
Direct Traffic
Email Marketing
Social Media

Cther Campaigns

Jan 2008

rar 2008

Maw 2008

Jul 2008



...By Channel or Source
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Website Redesign Summary

3 Keys to a Successful Website
 Get Found: Attract website visitors
 Convert: Visitors to leads & sales
* Analyze: Produce measurable ROI

4 Tips for Website Redesign

* Audit your website, then protect your key assets.

e Spend resources on creating content, more than
beautiful design.

* Make It easy to run conversion experiments.

* Make it easy to measure results.
HubSppt
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HubSpot Puts the Pieces Together

Get Found Convert Analyze

+ SEO + Landing Pages + Marketing Analytics
+ Blogging + + Lead Tracking & Intelligence + + Competitive Analysis
+ Social Media + Lead Management + Lead Scoring

HubSpEHt



What's HubSpot?

 All-in-one Marketing Software
* Over 2,000 customers Iin 3 years
» 110+ employees, lots of MIT grads
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http://www.vmx09.com/award-nominations�

Blog & Social Media

HubSPHL

_, * Business Blog
I Software
' - » Blog Analytics

* Social Media
Monitoring

* Soclal Media
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Search Optimization

» Keyword Grader
e TS e Link Grader
— 1 Page Grader
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Lead Generation

Lead Detail

Lead Summary  Activity Details Forms Submitted Lead Details

| * Landing Pages
* Lead Intelligence

Springfield, Vermont
(802) 3636772

g o * Lead Alerts

edit lead details
CIMNotify me about this lead's future visits.

| | |} | | | |
From: notifications@hubspot com [mailto-notifications@hubspot.com) . VI S I to r I rOfI I I I I
Sent: Wednesday, March 04, 2009 5:50 PM

To: Chris Johnson
Subject: Lead visiting the websitel

John Z Gonnabi

John Z Gonnabi fram EZ Rider, one of your leads, has just visited your web site again.
YWiew complete details for this lead.

Stop email alerts for this lead.

Stop all email alers for all of my leads.
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Competitor Tracking

HubSpbt

MEDIUM

Dashboard Create Optimize

Convert Feports

Competitors

How are yvour compeditors doing on key marketing metrics ?
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webhsite, grader.com 89 g 6,177 Hot 15,179 1,353 1 0 %
! Ranked ! !
O] o o o o o O] o

| H Add Competitor ]

[Control Panel

2009 HubSpot, Inc. All Rights Reserved.
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Marketing Analytics

Hubsppt

Visits for All Sources
See how different sources have driven visits, leads, and customers to your site

Select date range: 1w 2w 1lm  3m  om 1y custom ¥ Sep 18, 2009 - Oct 2’ 2009
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10,000 4
8,000 | o
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6,000 4
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. T
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o —

2,000

- T
T
e

9/18 /19 9/20 /21 9/22 a/23 9/24 3,25 9/26 /27 9/28 a/29 9/30 1041 10/2

Totals for Sep 18, 2009 - Oct 2, 2009

Host | Help & Community | Settings | Logoff

Organic Search
Referrals
W raid Search
Direct Traffic
Email Marketing
B social Media
B oOther Campaigns
Visits v
mm ] Visit to Lead
E [ marketing events

SOURCES VISITS  VISIT T LEAD  LEADS  LEAD TO CUSTOMER  CUSTOMERS  WISIT TO CUSTOMER
Organic Search 6,452  3.6% 230 0% o 0%

Referrals 12,140 11% 1,382 D.22% 3 0.02%

Paid Search 1,611 8.3% 124 0% [u] 0%

Direct Traffic 39,948 1.4% 557 0.54% 3 0.01%

Email Marketing 6,571  14% 048 0.11% 1 0.02%

Social Media 1,368 5.6% 76 0% [u] 0%

Other Campaigns 11,392 25% 2,800 0% [u] 0%

* Assess the effectiveness of your marketing on a
campaign-by-campaign level
* Optimize resource allocation to maximize sales

HubSp



Proven ROI by 2,000+ Customers

Cilk Arts Increases Leads 500%

M
L
-

ey ?N' Makana Solutions 3x Leads, 2x Conversions

ey B \ocio Pays for HubSpot 30x Over with New Leads

Objective Management Group Grows Leads 360%

Bridge Group Doubles Online Leads

www.HubSpot.com/ROI
HubSppt
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Free trial of HubSpot:
www.HubSpot.com/free-trial

Mike Volpe
VP Marketing @HubSpot
Twitter: @mvolpe
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